Public 
Relations 
Review 


Public Relations Review 28 (2002) 409-412 


Index, Volume 28, 2002 


By Title 


Applying active learning at the graduate level: merger issues at Newco, by Bruce K. Berger, 
191-200 (2). 

Blowout!: Firestone’s image restoration campaign, by Joseph R. Blaney, William L. Benoit, 
and LeAnn M. Brazeal, 379-392 (4). 

Challenges to the notion of publics in public relations: implications of the risk society for the 
discipline, by Richard Jones, 49-62 (1). 

Chaos and crisis: propositions for a general theory of crisis communication, by Matthew W. 
Seeger, 329-338 (4). 

Corporate rumor activity, belief and accuracy, by Nicholas DiFonzo and Prashant Bordia, 
1-20 (1). 

Crisis management and the discourse of renewal: understanding the potential for positive 
outcomes of crisis, by Robert R. Ulmer and Timothy L. Sellnow, 361-366 (4). 

Dealing with activism in Canada: an ideal cultural fit for the two-way symmetrical public 
relations model, by John E. Guiniven, 393-402 (4). 

Deep and surface threats: conceptual and practical implications for ‘‘crisis” vs. “‘problem’’, 
by W. Timothy Coombs, 339-346 (4). 

Delineating (and delimiting) the boundary spanning role of the medical public information 
officer, by Raymond N. Ankney and Patricia A. Curtin, 229-242 (3). 

Greater dead heroes than live husbands: windows as image-makers, by Marion K. Pinsdorf, 
283-300 (3). 

Integrating leadership process: redefining the principles course, by Bonita Dostal Neff, 
137-147 (2). 

Intranet effectiveness: a public relations paper-and-pencil checklist, by Marie E. Margolo- 
Poore, Leyland F. Pitt, and Michael T. Ewing, 113-124 (1). 

Kisha kurabu and koho: Japanese media relations and public relations, by William Kelly, 
Tomoko Masumoto and Dirk Gibson, 265-282 (3). 

Loyalty, harm and duty: PBL in a media ethics course, by Karen L. Slattery, 185-190 
(2). 

Papayas and pedagogy: geographically dispersed teams and Internet self-efficacy, by 
Michelle O’Malley and Tom Kelleher, 175-184 (2). 

Posibilidad y problema: An historical/critical analysis of Hispanic public relations, by Dirk 
C. Gibson, 63-86 (1). 


PII: $0363-8111(02)00179-0 


| 


410 Index/ Public Relations Review 28 (2002) 409-412 


Postmodernism for modernist public relations: the cash value and application of critical 
research in public relations, by Elizabeth L. Toth, 243-250 (3). 

Relationship building as a retention strategy: linking relationship attitudes and satisfaction 
evaluations to behavioral outcomes, by Stephen D. Bruning, 39-48 (1). 

Special issue on innovative pedagogy: how we teach, by Claire Hoertz Badaracco, 135-136 (2). 

Teaching ethics across the public relations curriculum by Leise L. Hutchison, 301-310 (3). 

The critical role of stewardship in fund raising: the Coaches vs. Cancer campaign, by Debra 
A. Worley and Jennifer K. Little, 99-112 (1). 

The Federal Public Relations Administration: history’s near miss, by Mordecai Lee, 87-98 
(1). 

The good organization speaking well: a paradigm case for religious institutional crisis 
management, by Jeffrey L. Courtright and Keith Michael Hearit, 347-360 (4). 

The Internet as a crisis management tool: a critique of banking sites during Y2K, by Ann 
Marie DiNardo, 367-378 (4). 

The linked classroom as studio: connectivity and the etymology of networks, by Claire 
Hoertz Badaracco, 149-156(2). 

The saga of the Crown Pilot: framing, reframing, and reconsideration, by Stuart L. Esrock, 
Joy L. Hart, Margaret U. D’Silva, and Kathy J. Werking, 209-228 (3). 

The Socratic method in the introductory PR course: an alternative pedagogy, by Michael G. 
Parkinson, and Daradirek Ekachai, 167-174 (2). 

Toward a dalogic theory of public relations, by Michael L. Kent and Maureen Taylor, 21-38 
(1). 

Towards a postmodern research agenda for public relations, by Derina R. Holtzhausen, 
251-264 (3). 

Using alternative teaching techniques to enhance student performance in the traditional 
introductory public relations course, by Charles A. Lubbers, 157-166 (2). 

Wired science: use of World Wide Web and e-mail in science public relations, by Shearlean 

Duke, 311-324 (3). 


By Author 


Ankney, Raymond N. and Patricia A. Curtin, Delineating (and delimiting) the boundary 
spanning role of the medical public information officer, 229-242 (3). 

Badaracco, Claire Hoertz, Special Issue on innovative pedagogy: how we teach, 135-136 
(2). 

Badaracco, Claire Hoertz, The linked classroom as studio: connectivity and the etymology 
of network, 149-156 (2). 

Berger, Bruce K., Applying active learning at the graduate level: merger issues at Newco, by 
191-200 (2). 

Blaney, Joseph R., William L. Benoit, and LeAnn M. Brazeal, Blowout!: Firestone’s image 
restoration campaign, 379-392 (4). 

Bruning, Stephen D., Relationship building as a retention strategy: linking relationship 
attitudes and satisfaction evaluations to behavioral outcomes, 39-48 (1). 

Coombs, W. Timothy, Deep and surface threats: conceptual and practical implications for 
“‘crisis”’ vs. “‘problem’’, 339-346 (4). 

Courtright, Jeffrey L. and Keith Michael Hearit, The good organization speaking well: a 

paradigm case for religious institutional crisis management, 347-360 (4). 


| 


Index/ Public Relations Review 28 (2002) 409-412 411 


DiFonzo, Nicholas and Prashant Bordia, Corporate rumor activity, belief and accuracy, 

1-20 (1). 

DiNardo, Anne Marie, The Internet as a crisis management tool: a critique of banking sites 
during Y2K, 367-378 (4). 

Duke, Shearlean, Wired science: use of World Wide Web and e-mail in science public 
relations, 311-324 (3). 

Esrock, Stuart L., Joy L. Hart, Margaret U. D’Silva, and Kathy J. Werking, The saga of the 
Crown Pilot: framing, reframing, and reconsideration, 209-228 (3). 

Gibson, Dirk C., Posibilidad Y problema: An historical /critical analysis of Hispanic public 
relations, 63-86 (1). 

Guiniven, John E., Dealing with activism in Canada: an ideal cultural fit for the two-way 
symmetrical public relations model, 393-402 (4). 

Hearit, Keith Michael and Jeffrey L. Courtright, The good organization speaking well: a 
paradigm case for religious institutional crisis management, 347-360 (4). 

Holtzhausen, Derina R., Towards a postmodern research agenda for public relations, 
251-264 (3). 

Hutchison, Liese L., Teaching ethics across the public relations curriculum, 301-310 (3). 

Jones, Richard, Challenges to the notion of publics in public relations: implications of the 
risk society for the discipline, 49-62 (1). 

Kelly, William, Tomoko Masumoto and Dirk Gibson Kisha kurabu and koho: Japanese 
media relations and public relations, 265-282 (3). 

Kent, Michael L. and Maureen Taylor,Toward a dialogic theory of public relations, 21-38 
(1). 

Lee, Mordecai, The federal Public Relations Administration: history’s near miss, 8798 (1). 

Lubbers, Charles A., Using alternative teaching techniques to enhance student performance 
in the traditional introductory public relations course, 157-166 (2). 

Murgolo-Poore, Marie E., Leyland F. Pitt, and Michael T. Ewing, Intranet effectiveness: a 
public relations paper-and-pencil checklist, 113-124 (1). 

Nett, Bonita Dostal, Integrating leadership process: redefining the principles course, 137- 
147 (2). 

O’Malley, Michelle, and Tom Kelleher, Papayas and pedagogy: geographically dispersed 
teams and Internet self-efficacy, 175-184 (2). 

Parkinson, Michael G. and Daradirek Ekachai, The Socratic method in the introductory PR 
course: an alternative pedagogy, 167-174 (2). 

Pinsdort, Marion K., Greater dead heroes than live husbands: widows as image-makers, 
283-300 (3). 

Seeger, Matthew W., Chaos and crisis: propositions for a general theory of crisis 
communication, 329-338 (4). 

Sellnow, Timothy L. and Robert R. Ulmer, Crisis management and the discourse of 
renewal: understanding the potential for positive outcomes of crisis, 361-366 (4). 

Slattery, Karen L., Loyalty, harm and duty: PBL in a media ethics course, 185-190 (2). 

Toth, Elizabeth L., Postmodernism for modernist public relations: the cash value and 
application of critical research in public relations, 243-250 (3). 

Ulmer, Robert R. and Timothy L. Sellnow, Crisis management and the discourse of 
renewal: understanding the potential for positive outcomes of crisis, 361-366 (4). 

Worley, Debra A. and Jennifer K. Little, The critical role of stewardship in fund raising: the 

Coaches vs. Cancer campaign, 99-112 (1). 


| 


412 Index/ Public Relations Review 28 (2002) 409-412 


Book Reviews 


Anderson, Mark Cronlund, Pancho Villa’s Revolution by Headlines (Marco Portales) 206- 
208 (2). 

Austin, Erica Weintraub and Bruce E. Pinkleton, Strategic Public Relations Management 
(Robert L. Heath) 129-131 (1). 

Barsamian, David and Noam Chomsky, Propaganda and the Public Mind: Conversations 
with Noam Chomsky (Robert E. Brown) 125-129 (1). 

Bernays, Edward, Propaganda (Robert E. Brown) 125-129 (1). 

Bertrand, Claude-Jean, Media Ethics and Accountability Systems (Marion Pinsdorf) 132-133 
(1). 

Buddenbaum, Judith M. and Debra L. Mason, Readings on Religion as News (Jolyon P. 
Mitchell) 205-206 (2). 

Cook, James W., The Arts of Deception: Playing with Fraud in the Age of Barnum (Robert E. 
Brown, 403-407 (4). 

Coulter, Ann, Slander: Liberal Lies About the American Right (Robert E. Brown, 403-407 
(4). 

Gerard, Philip, Secret Soldiers: The Story of World War IDPs Heroic Army of Deception (Robert 
E. Brown, 403-407 (4). 

Hollihan, Thomas A., Uncivil Wars: Political Campaigns in a Media Age (Ray E. Hiebert) 
325-327 (3). 

Lerbinger, Otto, Corporate Power Strategies: Getting the Upper Hand with Interest Groups, 
Media and Government (Sheila J. Gibbons) 327-328 (3). 

Rose, Jonathan, Making “Pictures in Our Heads”: Government Advertising in Canada 
(Timothy Dewhirst) 203-205 (2). 

Sabato, Larry J., Mark Stencel, and S. Robert Lichter, Peep Show: Media and Politics in an 
Age of Scandal (Ray E. Hiebert) 325-327 (3). 

Sanders, Arthur, Prime Time Politics (Ray E. Hiebert) 325-327 (3). 

Taylor, Philip, British Propaganda in the Twentieth Century: Selling Democracy (Robert E. 
Brown) 125-129 (1). 

Theall, Donald F., The Virtual Marshall McLuhun (Arthur Asa Berger) 201-202 (2). 


Viswanathan, Gauri, Power, Politics and Culture: Interviews with Edward Said (Robert E. 
Brown) 125-129 (1). 


| 


| 


